
Web 2.0 - Unit D

Perfecting Your Online Persona

UNIT REVIEW:

1. List two elements that make up your e-persona.

 Your email address & your profile photo

2. Why should you carefully consider each friend request before you accept it?

 The people you are linked to on social networking sites are, in turn, linked to other people. And all of 
these links are clickable, even if they don’t take you beyond a person’s info page. The more people you’re 
connected to, the easier it is to lose control of the distribution of your words or images.

3. How can you control your visibility on a site like Facebook?

  By using privacy settings

4. What is the purpose of a background check?

  To find out more about who you are, or who you appear to be.

5. Why might it be damaging to your reputation if some sets up an imposter account?

  It may provide a false or even damaging impression of your e-persona.

6. Discuss two key differences between social networking and professional networking.

  Rather than just using the connections to socialize, professional networking connections can be 
used to find work, collaborate on projects, share information and find potential employees. 

7. Name three services that an online professional organization can provide.

  Mentors, training and development & job postings

8. What is the difference between a blog and a microblog?

  Microblogs, like Twitter, only allow a limited number of characters.

9. Why might readers object to seeing ads on your blog?

  You audience could find them annoying. It’s also possible that if your blog is school-based or 
institution-based, online policy might forbid you from including ads.
  

10. What is the purpose of an e-portfolio?



10. What is the purpose of an e-portfolio?

  To put all of your important online information in one place. It is a personal homepage containing 
links to that information.

Fill in the best answer

1. An employer can use Web 2.0 tools to perform a(n) background check to find learn more about you.

2. When you join a profession organization, you might be matched up with a(n) mentor who can provide 
advice and help you develop important career skills.

3. Your online identity is call your e-persona.

4. Many online organizations publish a(n) mission statement, which defines the goals of the organization.

5. Contextual targeting is a form of advertising that uses key words from your blog or Web site to 
determine which ads to place there.

6. A corporate blogger contributes contributes frequently to a log that discusses the latest products or 
services offered by a particular corporation.

7. Your visibility determines how easy or difficult is it to search for you on the Web.

8. A Webmaster is in charge of content on a Web site, and can be contacted in case of trouble.

9. A person who sets up a fake account and pretends to be someone else is called a(n) imposter.

10. A(n) headline is a description of your position on LinkedIn.

Select the best answer from the list of choices.

1. Who has access to your profile photo on Facebook?

  b. Anyone who searches for you

2. What happens when a friend on Facebook runs a Facebook application?

  b. The application has access to the information selected on the Applications page.
  

3. What kinds of information can a background check turn up?

  d. All of the above

4. What is the deep Web?

  c. All of the Web, including databases on social networking and other sites

5. What should you do if you discover that someone is impersonating you online?

  b. You should contact the site and try to have the account removed

6. What is a Google Alert?



6. What is a Google Alert?

  d. An automated search feature that sends daily updates based on keywords you supply

7. What is the main benefit of creating an e-portfolio?

  c. You can gather your important online information in one place

8. Which of the following is associated with a microblog?

  d. Only allows the author to post a limited number of characters


